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Introduction

This report presents the findings
of Ipsos B&A's latest Consumer
Confidence Barometer, covering
May 2026

All'interviewing was

conducted via Ipsos B&A's (6 §
Acumen Online Barometer. ([
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Survey results are based on a sample
of 1,056 adults aged 16+, quota
controlled in terms of age, gender,
socio-economic class, and region to
reflect the profile of the adult
population of the Republic of Ireland.

Fieldwork on the latest wave
was conducted from the 15t to
the 9t of May.
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Most awarded Irish research About Ipsos B&A
agency with 41 Marketing

SOCiety Research Excellence Ipsos B&Ais Ireland’s largest and Specialist sectorsinclude:
Awards, including 8 Grand Prix " most experienced research . Retail & Shopper, Technology
(latest one in 2023), in.16 years. & company. & Telecoms, Media, Financial

\ 3 We pride ourselves on having the Political & Social, Tourism,
most experienced team in Automotive, Healthcare and
Ireland. Public Sector & Utilities.

Ipsos B&A provides a full range of
market research, data analytics
and consultancy services,
covering CAPI, CATI, online and
qualitative.

For more information, please visit our website at
www.ipsosbanda.ie or contact us on info@ipsosbanda.ie
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Have we reached peak exhaustion?

This wave of the Ipsos B&A Consumer Confidence
Barometer was conducted from the 1st to the 9t of May
2026.

We have seemed to have reached our tolerance levels.

Overall consumer confidence has shifted upwards to -61
(those feeling downbeat versus those feeling more
upbeat). This compares with -65 in April.

71% believe that the country will be worse off in the year
ahead while less than one inten (9%)expect the
country's economy to improve. While underwhelming,
they are better than in April (75% felt that we would be
worse off).

Dubliners continue to be most upbeat. As seen
previously, confidence is lowest among Females and
those over the age of 35. The gap between ABCls and
C2DEs has continued to converge.

The proportion of households who claim to be “coping”
with the rising prices stands at 63%.0ne in five say that

they are struggling to some extent - there has been a very

consistent proportion of the population that note issues
with coping.

Yet unemployment remains below five per cent.

Just over onein five believe their personal disposable
income will increase over the next 12 months, compared
to 44% expecting it to decline.

It is noticeable that the gap between Dubliners and those
outside of the capital has narrowed, as has the
differences between the social classes.

In total, over half (53%) think they will spend less over the
year ahead, versus just one in ten (11%) planning to spend
more. 33% feel that their spending patterns will remains
steady, thus leadingto a net gap of -42%.

In terms of savings, 52% expect to save less, with just
onein six(16%) planning ahead.

So what worries Ireland most? The cost of living (63%)
and housing(38%)are by far the most pressing issues.

... LY
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OVERALL
CONFIDENCE

For the future

5%

Confidence is calculated based on the NET Difference of positive and negative sentiment.

% Overall confidence for the
next 12 months
61% :
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Four points
better
vs last month
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Are we better or worse off

Status of disposable income
than this time last year?
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Ability to cope with rising prices
for the next 12 months

68 &, 65 65 64 4 63 Eg 58 66 5, 52 63
M

- May Jun Jul Aug Sept Oct Nov Dec Jan Feb Mar Apr May

25 25 25 25 25 25 25 26 26 26 26 26 '26

Spending intentions for the

next 12 months
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Paul Moran, Associate Director, Ipsos B&A | Paul.Moran@ipsos.com
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After the shocks, we are bracing for a new reality.

g i i i i o % 21°C ogi i i
RTE 100 News Sport Entertainment Business Lifestyle Culture Gaeilge Player TV Radio Q Login euro Latest Europe World EUPolicy Business Travel Next Culture Earth Health
news.

News » Business » Agribusiness Focus On Inflation Business Of Climate Work Brexit Watch And Listen YourMoney Technology

e T e Irish economic miracle explained: Why all
that glittersisn't gold

L g

Irish GDP set to fall by 1.2% this year -
Commission

= BUSINESS ,
Economic growth to R B SO |l

moderate of next two years s
1 IEL“L‘1

after strong 2025 R .

Ipsos B&A

© Ipsos B&A | Consumer Confidence|May 2026 | Public



CONSUMER
CONFIDE!




started 28t
February

Looking forward
(Net Diff: Positive-Negative)

announcement
2nd April 2025

Outside Dublin

e net difference between those thinking the
off minus those thinking it will be worse off.

Source: Ipsos B&A Consumer

Confidence Report

*Figures in the graph represent th
country will be economically better

46%
The 2024 average was -29 and

May 2026 was -61
vs.an overall 2025 average of -

in 2023 we averaged -41

invasion

0.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year?
0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?
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Current vs. Looking Forward




Females, those aged 35+ and those living outside of Dublin are the most pessimisticin
their outlook. The gap between social classes has narrowed again this month.

Ga)

Dublin Outside Dublin Non-Irish
NET DIFF

Base: All Adults 16+
© Ipsos B&A | Consumer Confidence | May 2026 | Public 0 0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?




Just one in ten are feeling positive. From a global perspective, we have slipped this
month.

"" Looking Forward 2023 Looking Forward 2024 Looking Forward 2025 Looklnz%;grward
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Right vs.
Wrong Direction
Monitor

We have slipped down
the Global rankings in
May.

Base: Representative sample of 23,523 adults
aged 16-74 in 30 participating countries, April 24th
2026 - May 8th 2026.

Source: Ipsos Global Advisor. Global score is a
Global Country Average. See methodology for
details. Filter: Country: World | Current Wave: May
26
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Q: Would you say things in this country are heading in the right direction, or are

Country they off on the wrong track? (May 2026)

World 61% I 39% Right Direction
Singapore 19% I 81%

India 27% I 3% F—
Malaysia 30% I 70%

Hungary 38% | e B2% Wrong Track
South Korea 39% I a1 ——
Indonesia 42% | I, 58 %

Thailand 53% I 47%

Canada 54% s 4%

Chile 58% . 42%

Argentina 58% NI 42%

Australia 59% . 1%

Poland 60% I 40%

Brazil 61% I 39%

Colombia 63% I 37%

Japan 63% I " 37%

(reland 64% I Y 36% )

Mexico 65% I " 35%

Israel 66% I 34%

Spain 67% . 33%

us 70% . 30%

Sweden 70% I, 30%

South Africa 71% . 29%

Belgium 73% | Ty 27 %

Tirkiye 74% . 26%

Italy 75% [ N 25%

Great Britain
Netherlands
Germany
Peru

France

77% | T 23 %
787 I e 22 %
86% N 4%
88% I 12%
88% (N 12%
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Over three in five (63%) feel they are coping with rising prices in May- similar to last
month. As before, there is a steady proportion who are not- one in five households.

May
2026 Dublin  =——Q0utside Dublin Rest of Leinster Munster Conn/Ulster
%
80 -
My household is 75 4
definitely coping
70
65 -
My household is 60 -
somewhat coping
55
50
Unsure at this stage 45
My household is having some 40
difficulty coping May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May
My household is definitely 24 24 24 24 24 24 24 24 25 25 25 25 25 26 256 26 25 256 25 25 26 26 26 26 26
having difficulty coping
Any Coping 63%
3 Dublin:
° . .. .
67% Among those coping, those aged 55+ are significantly more likely to agree (71%).
Outside Dublin:

61%
Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sep | Oct | Nov | Dec | Jan | Feb May | Jun | Jul Jan | Feb
24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 25 | 25 25 | 25 | 25 26 | 26

62 66 68 65 65 62 64 65 63 67 68 65 69 67 64 68 69 67 63 68 62 65 65 64 61 63 59 [68 66 62 62

May
26

ANY

Coping (%) b% | 62
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Actions taken
last month

This was a new
question that we
added into the May
survey to access how
the lrish consumer is
coping.

People are cutting
their cloth.

Base: All adults 16+ N =1,056
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0.13 Which, if any, of the following have you done in the past month?

Action % mentioned in May 2026

Cut back on the amount you buy on a day-to-day basis(e.qg. groceries,
take away meals, clothing, etc.)

ol
ol
32

Reviewed your monthly bills for better deals(e.qg. electricity, heating,

mobile, TV, broadband, insurance, etc.) o1%

Cancelled or downgraded some of your subscription/streaming 34,9,
services (e.g. Netflix, Spotify, Disney+, PlayStation Plus, etc.) °
Postponed a planned big purchase due to your financial situation (e.qg. 319,
car, furniture, kitchen appliances, etc.) °
Decided to cut back on the number of holidays you go on for the year _ 319,
ahead °

Paid for something using a credit card/loan that | would normally pay

for using money | already have 187%

Considered leaving Ireland for better quality of life/work 16%

None of the above 13%

... LY




Just one in five feel their disposable income will improve this year.

Base: All Adults 16+

May
2026 Dublin  =——0utside Dublin Rest of Leinster Munster Conn/Ulster

20 - 18

: 8 7

Higher 10 1 4 1 9 9 4

0
_]O -
The same

_20 4
_30 -
-40 -

Lower -50 1
_BO J

May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May
. 24 24 24 24 24 ‘24 24 '24 25 25 25 25 '25 25 25 25 256 25 25 25 26 '26 '26 '26 '26
Net Diff (GAP) -25%
Dublin: Those outside the capital are less upbeat about the next 12 months. Half of those
-18% aged b5+ expect their income will be less, yet they are most comfortable in their
Outside Dublin: outlook. However, 33% of 16-34 year olds expect their income to increase.
-27%

2022 2023 2024 2025 2026

2 e e s e 2 e

ET -12 -6 -25 -27 -26 -35 -34 -29 -44 -32 -35 -29 -23 -29 -28 -5 -21 -24 -18 -19 -21 -12 -9 -6 -12 -9 -4 -17 -17 -19 -1 -6 -0 +4 -8 -3 -4 -8 -1 -25 -18 -19 -15 -5 -21 -21 -19 -19 [17 =20 | 255 | =725 @

(%)
.. L0
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0 0.5 Doyou expect your income in the next year, after inflation and taxes, to be higher, lower or the same as in the last twelve months?



Anticipated asset growth over the next 12 months has stabilised in May.

Base: All Adults 16+

May w0 . Dublin = QOutside Dublin —— Rest of Leinster Munster Conn/Ulster
2026
% 30 -
20 -
Higher 0 4
0
_‘IO,
The same 42
_20,
_30,
Lower 40
May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May
Net Diff (GAP) +8% 24 24 24 24 24 24 24 24 ‘25 ‘25 25 25 25 256 25 25 25 25 25 25 '26 26 26 26 '26
DEI'_'I’!;W Males are significantly more upbeat for the year ahead in terms of anticipated
+ . .
° asset appreciation(38%), along with those aged 16-34 (44%).
Outside Dublin:
+6%

1 3 e P 2 O P 2 o O P ) e P e o s

??F)) +18 +13 -2 +2 +4 -4 -5 +3 -21 -1 -14 -7 -6 -4 -6 +4 +8 +8 +12 +8 +6 +9 +13 +10 +11 +13 +16 +12 +16 +16 +22 +22 +18 +32 +24 +22 +25 +24 +16 -1 +15 +9 +21 +15 +19 +15 +13 +13[ +21 +16 +6 +5 +EJ
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0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in the
past year? B&A




Over half expect to spend less in the coming year, with all regions coming together in
their intentions.

Dublin Outside Dublin Rest of Leinster Munster Conn/Ulster
May
2026 0
%
_‘IO -
More ._ 20 g 3
20 { 24 =24 30 _og =24
-32 77 33 33 -30 39 -29
_30 - - - : -34 3
The same 36 50 R e—c; - 36 g
i) _ o T -
w0 | = % - \)c-sg \-//ﬁ\w -45 ?,5?
=3 3N —
-40 0 <39 -39 o
-43
-50 - -46 )
Less 760 1
_70 J
May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May
24 24 24 24 24 24 24 24 ‘25 25 25 256 25 26 25 25 25 25 ‘25 25 26 26 26 26 '26
Net Diff (GAP) -42%
Dublin: .. . S .
-39% Spending intentions among those living in Dublin have pared back and are close to
Outside Dublin: the National average.
-43%

2022 2023 2024 pAYAS 2026

Gap =19 -25 -35 -45 -37 -b1 -48 -42 -61 -53 -55 -47 -46 -46 -50 -38 -38 -41 -36 -36 -42 -36 -31 -36 -35 -37 -34 -38 -36 -36 -32 -27 -34 -18 -25 -26 -26 -33 -29 -37 -34 -35 -33 -31 -34 -34 -35 -37 {31 =33 -37 -39 \-42

(%)
B e
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Mirroring spending intentions, a similar proportion say they will save less, with just
one in six planning to boost their savings over the year ahead.

May Dublin = Qutside Dublin ——— Rest of Leinster Munster Conn/Ulster
2026 .
%
_5 m
_‘|5 4
-20
Save the same 32
-25
-30
-35
-40
Save less 45
A A7 42
_50 d

May'24 Jun'24 Jul24 Aug'24 Sep'24 Oct'24 Nov'24 Dec'24 Jan'25 Feb'25 Mar'25 Apr'25 May'25 Jun'25 Jul'25 Aug'25 Sep'25 Oct'25 Nov'25 Dec'25 Jan'26 Feb'26 Mar'26 Apr'26 May'26

Net Diff (GAP) -36%

Dublin:

-32% Those more likely to save more over the next 12 months are 16-34-year-olds (32%).
Outside Dublin:
-38%

2022

2023 2024 2025 2026
o 2 e e 2 e e 2 2 E

Jan | Feb | Mar | Apr | May
(?a)p -12 -18 -31 -32 -34 -44 -42 -37 -56 -48 -44 -34 -38 -39 -44 -29 33 = | =558 | =10 | =00 | =255 | =225 | =24 | =280 | =0) | =2 | =29 | =2 | =27/ | =18} | =288 | =2 | =118 | =117 | =18 | = | =1kS} | =&l | =280 | =208 | =2 | =2 | =2 | =2 | <225 | =28 | =S | =24 —32
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Balance Of Opinion in Summary - The Year Ahead
An overview of expectations towards asset value, purchases, and savings

Long Term

Short Term

1
-25"24-28 76 9

-30
3332
| 33 33_35

y =31 33731 -31
Foko 263636 _36_35_37—34 - _37—34_35 —34—34_35_37
4 -42

Asset Value Asset Value

Purchases Purchases

Savings Savings
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0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in the past year?

0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year? Ipsos m
0.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?



What WO rries 0: Which three of the following topics do you find the most worrying in your country?

? o N
Ireland NU?5 DC7S JanZ6 FebZ8 MAIZ8 APLZE .ot e o T 2
[ 57%  47%  54%  54%  60%  56% Inflation /cost of living ]

42%  45%  46%  46%  4O%  39% Housing [N 359
33% 5%  35%  36%  32%  29% Healthcare [N 34%

33%  32%  27%  25%  25%  24% Immigration control [ 24%
The cost of living and 26%  26%  20%  24% 1%  19% Crime and Violence [N 19%
housing are by far the 15% 18% 19% 17% 15% 14% Poverty and social inequality - 17%
most pressing iSSUGS in 5% 7% 16% 12% 24%  26% Military conflict 'between natl'ons - 17%
TrelEmnl 7% 8% 8% 4% 2%  12% Rise of extremism [ 15%

3% 18% 4% 7% 18%  18% Climate Change [ 15%

ne% 9% 0% 10%  12%  12% Taxes [ 11%

9% 7% 9% 8% 7% 8% Moral decline [ 10%

8% 7% 8% 10% 6% 8% Financial / political corruption - 8%

9% 9% 6% 10% 8% 9% Unemployment [ 7%

8% 7% 5% 6% 4% 6% Threats against the environment . 5%

2% 2% 2% 2% 2% 2% Maintaining social programmes I 3%

5% 5% 4% 5% 4% 4% Education [ 3%

4% 4% 3% 2% 4% 3% Terrorism [l 3%

2% 3% 2% 2% 3% 1% Access to credit I 2%

Base: All adults 16+ N =1,056
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