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Introduction

This report presents the findings
of Ipsos B&A's latest Consumer
Confidence Barometer, covering
November 2025.

All interviewing was

conducted via Ipsos B&A’s (6 §
Acumen Online Barometer. e
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Survey results are based on a sample
of 1,005 adults aged 16+, quota
controlled in terms of age, gender,
socio-economic class, and region to
reflect the profile of the adult
population of the Republic of Ireland.

-
Fieldwork on the latest wave
was conducted from the 17th - Ml

29th November 2025




Most awarded Irish research
agency with 41 Marketing
Society Research Excellence
Awards, including 8 Grand Prix in
16 years.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and Specialist sectorsinclude:

most experienced research +  Retail & Shopper, Technology
company. & Telecoms, Media, Financial,
We pride ourselves on having the Political & Social, Tourism,
most experienced teamin Automotive, Healthcare and
Ireland. Public Sector & Utilities.

Ipsos B&A provides a full range of
market research, data analytics
and consultancy services,
covering CAPI, CATI, online and
qualitative.

For more information, please visit our website at
www.ipsosbanda.ie or contact us on info@ipsosbanda.ie
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As we head towards Christmas, there are mixed messages.
We feel pain, but have some signs of optimism.

This wave of the Ipsos B&A Consumer Confidence
Barometer was conducted from the 17th - 29t November
2025.

Consumer confidence has improved in November, with a
net rating of -47(those feeling downbeat versus those
feeling more upbeat). This compares with -54 last
month.

61% believe that the country will be worse off in the year
ahead (down four points), although 14% expect the
country's economy to improve.

Relatively speaking, Dubliners continue to be most
upbeat. As seen previously, confidence is lowest among
females and C2DEs. Consumer sentimentis stillina
holding pattern of “wait and see”.

Those households who claim to be “coping” with the
cost-of-living now stands at 63%. - a marginal increase
since last month. That said, yet again, one in five are
struggling to some extent.

Inflation has crept up, driven largely by the essentials.
Leaving aside education costs (up 8.9%), food and non-

alcoholic drink purchases are outpacing the overall rate
of inflation (4.3% versus 3.2% overall). Clothing and
Footware stands at 4.4%. Inflation is now at a two year
high.

Over two in five (41%) expect their net income to decline
in the next 12 months, with just over one in five (22%)
being positive about the year ahead.

In total, nearly half (49%) think they will spend less over
the year ahead, with just one in seven(14%) planning to
spend more.

This mirrors saving intentions - 47% plan to save less,
compared to just 21% planning to boost their savings
over the next 12 months.

While householders still feel that their net asset wealth
will increase over the next year, their sentiment toward
asset growth over the next 12 months has weakened
again in November - over one in three (35%) believing
that the value of their personal assets will be boosted,
although 22% foresee a decline.

... LY




Ipsos B&A Consumer Confidence | A snapshot of the Nation

November 2025
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OVERALL
CONFIDENCE

For the future

-47%

Up 7pts
vs last month

Are we better or worse off
than this time last year?

+

46
23 30 -30

48 -44 3T 43 —44 -n4 -43

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov
25 25 25 25 25 256 26 26 26 25 25

Confidence is calculated based on the NET Difference of positive and negative sentiment.

Overall confidence for the
next 12 months
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Status of disposable income

for the next 12 months
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Ability to cope with rising prices
for the next 12 months
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Spending intentions for the
next 12 months
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For more information contact:

Paul Moran, Associate Director, Ipsos B&A | Paul.Moran@ipsos.com
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The most recent CSO data indicates a slight dip in GDP in 03 2025 - this was to be
expected given the front-loading of exports to avoid potential Tariffs in H1 2025.
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Live Register figures have improved compared to October, but have increased year
on year, rising from 158,267 in November 2024 to 162,305 in November 2025.
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Source: www.CS0O.ie Quarterly National Accounts

*The Live Register is not designed to measure unemployment. It includes part-time work e.g. seasonal & casual workers who work up to 3 days per week.

Note: Based on unadjusted data.
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Overall unemployment has slipped to 4.9%.

Seasonally Adjusted Monthly Unemployment Rate

Forecasted figures are subject to revision.

Seasonally Adjusted
Monthly Unemployment
Rate
(%)
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Source: www.CS0.ie  Seasonally Adjusted Monthly Unemployment Rate
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Inflation is highest within the Education (+8.9%) sector, followed by Clothing and
Footware (4.4%)and Food & Non-Alcoholic Beverages (+4.5%). Furnishings,
Household Equipment & Routine Household Maintenance (-0.6%) is the only division in
negative territory

Consumer Price Index by Sector (% Annual change)

) ) )
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ﬁ ) é S, m . & . L) g , ) e - @
—1
4.3 . ¢
- 25 : 5 . 0 . .
Food and Non Alcoholic Clothingand | Housing, Water, Furnishings, Health Transport ~ Communications Recreation and Education | Restaurantsand Miscellaneous All ltems
Alcoholic Beverages and Footwear Electricity, Gas Household Culture Hotels Goods &
Beverages Tobacco and Other Fuels Equipment and Services
Routine
Household
Maintenance

— —— —
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The cost of living continues to dictate the narrative for many.

RTé News Sport Entertainment Business Lifestyle Culture Gaeilge | Player TV Irish Independent@ News Opinion Business Sport Life Style Ent

News » Budget2026 » Politics Regional Ireland Middle East Climate Nuacht World P HOMEPAGE / NEWS / POLITICS

Parents telling children that

Irish News Dublin Local News World Farming Latest News Subscriber Exclusives

At a glance: Here are the key points from

Budget 2026 'even Santa is feeling the cost of
000 living', Dail hears

The ernment decided not to include a y ge
in ot ning that, for S e C S,
m househo did not re nergy credits
Home ; Irish News
Lack of cost-of-living supports ‘risks driving

BU DG ET more people into poverty, warns report

Social Justice Ireland report finds more than one in every 10 people in Ireland live
below the poverty line

=
AT A GLANCE =] —p el
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What worries
Ireland?

The cost of living and
housing are by far the
most pertinent issues in
Ireland. Both are
relatively universal
CONCErns across
demographics, although
the cost of living is more
of an issue among rural
dwellers(65%).

Base: All adults N =1005

Source: Ipsos B&A Consumer Confidence
November 2025
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Q: Which three of the following topics do you find the most worrying in your country?

Inflation /cost of living

Housing

Healthcare

Immigration control

Crime and Violence

Rise of extremism

Poverty and social inequality
Climate Change

Taxes

Financial / political corruption
Moral decline

Unemployment

Military conflict between nations
Education

Threats against the environment
Terrorism

Access to credit

Maintaining social programmes

% mentioned in November 2025

DN 42
- Ex
DN 53%
I 267
N 17
N 5

B 13

L R

| KK

KK

N s

KX

W 5%

B 5%

W 4%

N 2%

N 2%
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Are we going in
the right or
wrong
direction?

Regardless of our strong
economy, we are more
downbeat than the global
average in general
sentiment

Base: Representative sample of 25,143 adults
aged 16-74 in 30 participating countries, October
24th 2025 - November 7th 2025.

Source: Ipsos Global Advisor. Global score is a
Global Country Average. See methodology for
details. Filter: Country: World | Current Wave: Nov
25
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Q: Would you say things in this country are heading in the right direction, or are

Country they off on the wrong track? (November 2025)

World 61% I 39%

Singapore 23% T
Indonesia 25% I s %
Malaysia 31% I 89%
India 38% I 82%
Argentina 41% . 59%
South Korea 42% s 58 %
Thailand 44% | . 56%
Australia 50% I 50%
Japan 57% I N 43%

Brazil 60% I 40%

us 62% I 38%

Poland 62% I . 38%

Canada 62% I 38%

Spain 64% NI, 36%

(ireland 65% I 35% )
Israel 65% I 35%

Mexico 65% I 35%

Colombia 67% I 33%

Chile 68% NN 32%

Italy 70% I, 30%

Sweden 71% - 29%

Belgium 72% R 28%

Tirkiye 73% I 27%

Netherlands 75% . 25%

Germany 75% I . 25%

South Africa 76% I N 24%

Hungary 79% I 21%

Great Britain 80% N 20%

Peru 82% I T 18 %

France 91% I 9%

Right Direction

Wrong Track

... LY
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announcement
2nd April

Looking forward
(Net Diff: Positive-Negative)

Outside Dublin
Re-election

Source: Ipsos B&A Consumer
Confidence Report

November 2025 was -47

*Figures in the graph represent the net difference between those thinking the
overall 2024 average of -29 and

country will be economically better off minus those thinking it will be worse off.

tlook towards the next twelve

3
o
o
3
o
=

ive

High risk of No Deal

we have become less negat

months.

Govt uncertainty
following General

0.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year?
0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?
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Current vs. Looking Forward
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Females and residents living outside the capital are the most pessimistic in their
outlook. Those aged 35+ were also more downbeat in November.

Dublin Outside Dublin Non-Irish
NET DIFF

Base: All Adults 16+
© Ipsos B&A | Consumer Confidence | November 2025 | Public 0 0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?




Sentiment has shifted upwards in November, although still in negative territory.

A Looking
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Consumers continue to be resilient, with over three in five being “coping” with rising
prices. Nevertheless, there is a constant one in five struggling.

November
22/25 Dublin =——0Qutside Dublin Rest of Leinster Munster Conn/Ulster
o 80 4 75 74 73 7 - 74 73 T4 Eé
: 87 67 67
dﬁ%ﬁﬁgﬁ/e?gﬁﬁé \ ‘jlg"\ee—@
=N

My household is
somewhat coping

Unsure at this stage 17 10 -

Myhouseho'%;éﬂﬂﬂ;%ggmg Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov

23 23 24 24 24 24 24 ‘24 24 24 ‘24 24 24 ‘24 '25 25 26 256 26 26 26 26 26 26 ‘25

My household is definitely
having difficulty coping

Any Coping 63%
: 39722": The proportion of Dubliners who are “coping” with the cost-of-living remains higher
Outside Dublin: than the rest of the country. ABCls are also more confident.
61% '

May | Jun | Jul Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sep | Oct | Nov | Dec | Jan May | Jun | Jul
23 | 23 | 23 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 25 25 | 25 | 25
AN o | o0 o 6 |
E B

Coplng(%) 63 67
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Over one in five feel their disposable income will improve in the coming year,
although twice that amount are less confident.

Nov
2025 Dublin  ==——2Qutside Dublin Rest of Leinster Munster Conn/Ulster
%
° 20 - 16
7 8 7
Higher 101 : ° : 1 - 2 ’
0 ,/\ -5 /\ _ / 28\ _5 _K
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-30 - -2823 o8 =23
_40 4
Lower "0 1
_60 J
Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov
. 23 23 23 24 24 24 24 24 24 24 24 24 24 24 24 25 25 256 26 26 26 25 25 25 25 25
Net Diff (GAP) -19%
Dublin: Those living outside of Dublin remain significantly more pessimistic. However,
-10% 37% of younger respondents (16-34-year-olds) are more optimistic towards their
Outside Dublin: personal income situation over the coming 12 months.
-23%
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© Ipsos B&A | Consumer Confidence | November 2025| Public 0.5 Doyou expect your income in the next year, after inflation and taxes, to be higher, lower or the same
as in the last twelve months? B8A




Income Projections - Looking Forward YOY

Expectit to be...

2020
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Long Term
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Sentiment toward asset growth over the next 12 months softened in November; while
we remain in positive territory, it has been decreasing more recently.
Base: All Adults 16+

Dublin == Qutside Dublin —— Rest of Leinster Munster Conn/Ulster

Nov
2025
%

40

30

Higher

The same 43 =30 1

-50
Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov
Net Diff (GAP) +13% 23 '23 24 24 24 24 24 24 24 24 24 24 ‘24 24 25 25 256 25 256 25 25 25 25 25 ‘25
(o}

Dublin:
+21%

Outside Dublin:
+10%

Dubliners continue to hold the strongest net positive outlook for the perceived
future value of their personal assets. All regions are in positive territory.

2021 2022 2023 2024 2025

—>

?;E +11 +20 +22 +21 +19 +16 +18 +13 -2 +2 +4 -14 -5 +3 -21 -1 -14 -7 -6 -4 -6 +4 +8 +8 +12 +8 +6 +9 +13 +10 +11 +13 +16 +12 +16 +16 +22 +22 +18 +32 +24 +22 {25 +24 +16 -1 +15 +9 +21 +15 +19 +15 +13]
0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in the E
B8A
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Spending intentions remains relatively stable. However, nearly half expect to spend
less in the coming year.

Dublin = Qutside Dublin Rest of Leinster Munster Conn/Ulster
Nov
2025 0
%
_‘IO 4
-20 - -25 24
-30
30 4 e B /34
The same 37 T~ e~
40 - T
%39
_50 4
_60 4
Less
_70 J
Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov
23 23 24 24 24 24 24 24 24 ‘24 24 24 24 ‘24 25 25 25 256 26 26 26 26 26 26 25
Net Diff (GAP) -35%
Dublin: . . . . . . .
-24%, Spendingintentions remain lower among those living outside of Dublin.

Outside Dublin: 31% of 16-34-year-olds intend to spend more.
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Nearly half (47%) say they will save less, with just over one in five (21%) planning to
boost their savings.

Dublin = Qutside Dublin ——— Rest of Leinster Munster Conn/Ulster
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Balance Of Opinion in Summary - The Year Ahead
An overview of expectations towards asset value, purchases, and savings

Long Term Short Term

31
3435733 " -34-34
| . 13439 35

Asset Value Asset Value

Purchases Purchases

Savings Savings

0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in
the past year?
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0.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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