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Consumer confidence has fallen back sharply in February (net difference has
disimproved by 14 points to -40 ), arguably reflecting concerns about the
international economy.
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0.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year? Source: Ipsos B&A Consumer
0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year? Confidence Report
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Females, those from lower social classes and residents living outside the capital are
the most pessimistic in their outlook. Those aged 35-54 were also most downbeat in
February.
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Over half (55%) feel that the country will be worse off over the next 12 months; just

one in seven are optimistic. Dubliners again are more likely to express confidence
(albeit still deeply in negative territory).
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The proportion of the population that are “coping” with rising prices crept up
marginally in February and now stands at 69%. Yet nearly one in five (18%) overall
are finding it difficult.
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One in four feel that their personal income will improve this year. However, a
sizeable minority feel that their income will reduce in 2025.
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0.5 Doyou expect yourincome in the next year, after inflation and taxes, to be higher, lower or the same
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Income Projections - Looking Forward YOY
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0 0.5 Doyou expect yourincome in the next year, after inflation and taxes, to be higher, lower or the same as in the last twelve months?




Four in ten feel their perceived asset value will grow over the next 12 months.
Negativity is relatively low, leading to Net difference of +24; close to an all-time
high.

Base: All Adults 16+
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0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in the
past year? B&A
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Purchase intentions have slipped back in February. Just one in eight think
they will spend more over the next 12 months, compared to over two in five

feeling they will be more cautious.
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0 0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
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Three in five will maintain or increase their saving habits in the coming year, but
this still results in a sizeable segment of the population believing they will reduce
the amount they save this year.
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0 0.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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Balance Of Opinion in Summary - The Year Ahead
An overview of expectations towards asset value, purchases, and savings
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0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in

the past year?
0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
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0.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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