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Introduction

This report presents the
findings of Ipsos B&A's latest
Consumer Confidence
Barometer, covering
January 2025.

All interviewing was
conducted via Ipsos B&A's =
Acumen Online Barometer.
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Survey results are based on a
sample of 1,018 adults aged 16+,
quota controlled in terms of age,
gender, socio-economic class,
and region to reflect the profile
of the adult population of the
Republic of Ireland.
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Fieldwork on the latest wave
was conducted from the 12t -
January - 218t January 2025. D




Most awarded Irish research
agency with 40 Marketing
Society Research Excellence
Awards, including.8 Grand Prix
(latest one in 2023), in 16 years.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and Specialist sectorsinclude:

most experienced research +  Retail & Shopper, Technology
company. & Telecoms, Media, Financial,
We pride ourselves on having the Political & Social, Tourism,
most experienced teamin Automotive, Healthcare and
Ireland. Public Sector & Utilities.

Ipsos B&A provides a full range of
market research, data analytics
and consultancy services,
covering CAPI, CATI, online and
qualitative.

For more information, please visit our website at
www.ipsosbanda.ie or contact us on info@ipsosbanda.ie
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Is this as good as it gets? Despite the positive economic
indicators (for now), sentiment has fallen again.

This wave of the Ipsos B&A Consumer Confidence
Barometer was conducted from the 12t January -
218t January 2025.

Consumer confidence has slipped back again by
three pointsinJanuary. It now stands at a net rating
of -26 (those feeling downbeat minus those feeling
more upbeat). This represents a 10 point drop in
sentiment since October 2024.

Given the backdrop of positive economic indicators
(lowishinflation, falling interest rates and near-full
employment), it suggests that this may be as good as
it gets. With the ongoing threat of an Atlantic trade
war and increasing concerns about FDI, nervousness
for the future resonates with many.

As in previous findings, females, blue collar workers
and those living outside Dublin are most gloomy in
their outlook. The middle-aged cohort (35-54-year-
olds)are also less sanguine, arguably reflecting their
financial life cycle in terms of debt.

However, the proportion of the population that are
“coping” with the cost-of-living has increased (up
four to 68%). Budget changes were implemented in
January. That said, there is a constant segment (17%
in January) that are struggling.

Just three in ten(29%)that their personal income
will improve over the next year, compared to 33%
feeling that they will be less well off. Many (37%)
foresee no difference.

40% believe their net asset value will grow of over
the next 12 months, with just 15% predicting a
depreciation - this is the second highest gap (+25
points)we have seen so far.

Nearly three in five (59%) will maintain or increase
their levels of saving this year - however, this leaves
a significant minority (41%) expecting that the
amount they can save in the next 12 months will
diminish.
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The economy rebounded strongly in Quarter three 2024 both in terms of GDP and

GNP. Both now stand at the highest levels recorded so far.
Quarter Four data is not available yet.
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The live register figures have remained relatively stable in January compared to
December 2024, with 165,235 now on the register.

165,235

150,000

100,000

. . . . . . Source: www.CS0.ie  Quarterly National Accounts
*The Live Register is not designed to measure unemployment. It includes part-time work e.g. seasonal & casual workers who work up to 3 days per week.
Note: Based on unadjusted data.
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The Seasonally Adjusted Monthly Unemployment Rate fell back to 4.0%,
representing near full employment.

Seasonally Adjusted Monthly Unemployment Rate

Forecasted figures are subject to revision.
Seasonally Adjusted
Monthly Unemployment
Rate
(%)

O O O O O D P DD P D \\\{L\fv,\/f\,({»q’f\,(\,www(ﬁ\,‘{»f\,%%(@%%’b%%6@’54343({;\»\»\x\»\»\,\\xu\,\

FPF PPV NNPIE G F IS AW R N N S S 2 & E G
R i R N I P R N e R I S on‘J

The estimates for October and November 2024 have been forecasted. Forecasted figures are subject to revision. Seliepnnivo CICs S iR s Ll e SR e e

© Ipsos B&A | Consumer Confidence | January 2025 Public Ipsos B&A



http://www.cso.ie/

Annual inflation in the Irish economy has further edged up to 1.9% (its third increase
inarow), yet it is still considerably lower than at this time last year.
Consumer Price Index (% Annual change)

Consumer Price Index
(% Annual change)

Source: www.CSO0.ie Consumer Price Index(% Annual change)
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Inflation is highest among the Hospitality (+3.9), Transport (+3.9), and Alcoholic
Beverages & Tobacco (+3.8) sectors. Clothing and Footwear (-6.5%) and Furnishings,
Household Equipment etc (-0.8%) have declined and remain in negative territory.

Consumer Price Index by Sector (% Annual change)
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Inflation is edging upwards, all the time against a backdrop of economic and
geopolitical uncertainty

Food prices to rise by 4.2% this year amid increased Energy prices down by 2.7% over the 12 months to January

NEWS » ANALYSISANDCOMMENT » Politics Regional Ireland Middie East Climate Nuacht World
costs, mdustry warns Prices for consumer goods and services in Ireland increased by 1.5% over past year

New year, same old problems in the e EE—
property market ‘ i

(O breaking

IRELAND WORLD ENTERTAINMENT LIFESTYLE SPORT BUSINESS MORE v

Budget 2025 Data tracker
Cost of living in Ireland: How quickly are
prices rising?

BUSINESS
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By Josie Clarke, PA Consumer Affairs Correspondent

By David Murphy
Economics and Public Affairs Correspondent

Ipsos B&A
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Consumer confidence slipped back again in January (net difference has
disimproved by three points to -26). We are still far ahead compared to 2023’s
average of -41and are closer to the 2024 average of -29.

Current vs. Looking Forward Looking forward

(Net Diff: Positive-Negative)
Dublin
Outside Dublin

40

*Figures in the graph represent the net d:fference between those thinking the'
country w;ll be economically better off mmus those thinking it will be worse off.\

January 2025 was -26
vs.an
overall 2024 average of -29 and
an overall 2023 average of -41

|
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0.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year? Source: Ipsos B&A Consumer
0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year? Confidence Report
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Similar to previous findings, females, those from lower social classes and residents
living outside the capital are the most pessimistic in their outlook. Those aged 35-54
became more downbeat in January.

G Gz

Female Dublin Outside Dublin Non-Irish
NET DIFF

Base: All Adults 16+
© Ipsos B&A | Consumer Confidence | January 2025 | Public 0 0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?




Nearly half (46%) feel that the country will be worse off over the next 12 months;
just one in five are more optimistic. Dubliners again tend to be least negative
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The proportion of the population that are “coping” with rising prices increased four
points, with over two in three (68%) enduring. One in six (17%) overall are finding it
difficult.
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2025 Dublin ——Qutside Dublin Rest of Leinster Munster Conn/Ulster
% 80 - 75
. - 70 -
My household is definitely
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. 40 -
My household is somewhat
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My household is having some
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A ) Over sevenin ten Dubliners (72%) claim to be coping with the cost of living; an
. ‘fz“ DUbohm increase of four points since December. Metropolitans have been consistently more
g 72% positive than other regions. All regions are more positive this month. This may be
: j Outside Dublin: reflective of tax cuts taking effect from the Budget.
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Nearly three in ten feel that their personal income will improve this year. However, a
slightly higher proportion believe that their income will reduce in 2025. Many feel
that the year ahead will be no different
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Income Projections - Looking Forward YOY

Expectit to be...
Long Term 2019 2020 2021 2022 2023 2024 25
12 13 14 "5 16 17 18 19 20 21 '22 23 Jan May Jul Sep Nov Jan Apr Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr Jul Aug Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan
YD %o Do N P P Do Yo D b N P % % % 7 b %
)
- i§
T
£
© 34
@ 41 34 0 31
34
. 45 33 3854944 3035 3 3633
36 4 32 36
50 46 37 2536 36 37
46 46 i 38 5o 35 3, 35573630 B
4848454942 34 & 387 04 3
66 67 6764
)
¢ &l
53
= e 41
37 38 39K (40
Pops B 2B AP Y3131
|| |
Gap -52-43-25 6 3 8 12 2 -26-11-29-20 N NEN B78 IE6N =7 6 -43-30 -31 30 24 20~ SI16| 519 S15| BS78 =91 =61 E6] =9 S0 -12 -16 -25 -27 -26 -35 -34 -29 -44 -32 -35 -29 -23-29-28 -156 -21-24-18 -19 -21 -12 -9 -16 -12 -9 -14 -17 <17 -19 -11 -5 -10 4 -8 -3 =

© Ipsos B&A | Consumer Confidence | January 2025| Public 0 0.5 Do you expect your income in the next year, after inflation and taxes, to be higher, lower or the same as in the last twelve months?

B o




Four in ten feel their perceived asset value will grow over the next 12 months.
Negativity is relatively low, leading to Net difference of +25; the second highest

positive we have seen in this series.
Base: All Adults 16+
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Purchase intentions have remained stable at the turn of the year. One in six
think they will spend more over the next 12 months, compared to just over two

in five feeling they will be more prudent.

Dublin — Qutside Dublin

Rest of Leinster Munster Conn/Ulster
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% 0 2

The same 44

Less 41

Net Diff (GAP) -26%

Dublin:
-#8‘% Those most likely to spend less in the year ahead were females (-34 %),
7 Outside Dublin: aged 55+(-33), C2DEs(-34%)or livingin Leinster (-31%).
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0 0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
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Nearly three in five (59%) will maintain or increase their saving habits in the coming
year, but this leaves a large proportion of the population forecasting that they will
reduce the amount they save this year.
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{\ Dublin: The gap between Metropolitans and those who live outside of Dublin has widened
-5% again. Among those living outside the capital, Munster residents are most
Outside Dublin: downbeat, registering a Net Gap of -27% (a decline since December, when they
-23% stood at -14%).
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Balance Of Opinion in Summary - The Year Ahead
An overview of expectations towards asset value, purchases, and savings
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0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in
the past year?

24 © Ipsos B&A | Consumer Confidence | January 2025 | Public 0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
0.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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