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Introduction

This report presents the
findings of Ipsos B&A's latest
Consumer Confidence
Barometer, covering
November 2024.

All interviewing was
conducted via Ipsos B&A's =
Acumen Online Barometer.
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Survey results are based on a
sample of 1,002 adults aged 16+,
quota controlled in terms of age,
gender, socio-economic class,
and region to reflect the profile

of the adult population of the =
Republic of Ireland. '
Fieldwork on the latest wave

was conducted from the 4th - 11th o

of November 2024.




Most awarded Irish research
agency with 40 Marketing
Society Research Excellence
Awards, including.8 Grand Prix
(latest one in 2023), in 15 years.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and Specialist sectorsinclude:

most experienced research +  Retail & Shopper, Technology
company. & Telecoms, Media, Financial,
We pride ourselves on having the Political & Social, Tourism,
most experienced teamin Automotive, Healthcare and
Ireland. Public Sector & Utilities.

Ipsos B&A provides a full range of
market research, data analytics
and consultancy services,
covering CAPI, CATI, online and
qualitative.

For more information, please visit our website at
www.ipsosbanda.ie or contact us on info@ipsosbanda.ie

B o



http://www.ipsosbanda.ie/
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While the economy may be healthy, we are not taking

anything for granted.

This wave of the Ipsos B&A Consumer Confidence
Barometer was conducted from the 4t - 11th
November 2024.

Consumer confidence has slipped back in
November. It now stands at a net rating of -22 (those
feeling downbeat versus those feeling more upbeat),
comparedto-16 in October.

Given the backdrop of positive economic indicators
(falling inflation, interest rates and near-full
employment), this suggests a cautiousness - we are
not overly confident and are slightly more
pessimistic. Did the American election and the
Trump bump in November dim our expectations
given our reliance on American FDI?

Asin previous findings, females, those from lower
social classes and residents living outside the capital
are the most pessimistic in their outlook.
Interestingly, the generational gap has narrowed,
with younger cohorts more downbeat in November.

The proportion of the population that are “coping”
with the cost-of-living has slipped back marginally
(down two to 67%)and is on a par with the annual
average (66%).

Just over one in four feel that their personal income
will improve over the next year, representing a sharp
decrease (-9%) since October. More feel they will
have lower incomes (+3%), leading to overall scores
dropping back into negative territory.

Reflecting other indicators, sentiment has retreated
in terms of perceived asset growth over the next 12
months; October had been a high point, so we are
back to scores seeninthe late summer.

Three in five (60%) will maintain or increase their
saving habits in the coming year, with a significant
minority believing they will reduce the amount that
they save.
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The economy rebounded strongly in Quarter 3 2024 both in terms of GDP and GNP.
Both now stand at the highest levels recorded so far.
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Presenter Notes
Presentation Notes
Positive growth steady over the last few years for both GDP and GNP.
Gross Domestic Product (GDP) and Gross National Product (GNP) are closely related measures. 
GDP measures the total output of the economy in a period i.e. the value of work done by employees, companies and self-employed persons. This work generates incomes but not all of the incomes earned in the economy remain the property of residents (and residents may earn some income abroad). 
The total income remaining with Irish residents is the GNP and it differs from GDP by the net amount of incomes sent to or received from abroad.
In Ireland's case, for many years past, the amount belonging to persons abroad has exceeded the amount received from abroad, due mainly to the profits of foreign-owned companies, and our GNP is, therefore, less than our GDP.
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Live Register figures have also fallen when compared to October 2024. 158,267 are
now on the register, equating to a seasonally adjusted figure of 3.7%.
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*The Live Register is not designed to measure unemployment. It includes part-time work e.g. seasonal & casual workers who work up to 3 days per week.
Note: Based on unadjusted data.
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The Seasonally Adjusted Monthly Unemployment Rate in November has fallen
slightly, and now stands at 4.1%, This represents a 0.6 percentage point drop since
July and is close to our historical low (3.9% in October 2000).

Seasonally Adjusted Monthly Unemployment Rate

Forecasted figures are subject to revision.
Seasonally Adjusted
Monthly Unemployment
Rate
(%)
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Annual inflation in the Irish economy has crept up slightly this month up 1.0% but is
still comfortably below the stated 2% target.

Consumer Price Index (% Annual change)

Consumer Price Index
(% Annual change)
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The Hospitality sector (3.8%) and Alcoholic beverages & tobacco (3.5%) record the
highest inflation rates, with Recreation & culture not far behind. Clothing continues
to see the largest declines, with other sectors relatively flat.

Consumer Price Index by Sector (% Annual change)
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November saw the general election in full swing with much commentary being made
on Government surpluses. However, it also saw the re-election of Donald Trump,
and the potential for economic headwinds into the future.

BlB]c
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NEWS » BUSINESS » Agribusiness Focus onInflation Business of Climate Work Brexit Watch and Listen
Analysis

ECO}‘ll(l)(l?niSt = Menu  Weekly edition = The worldinbrief =~ Q Search v

Finance & economics | Corporate heaven
Ireland’s government has an
unusual problem: too much money

It's the economy, stupid - 10 hot election
topics

How could the Apple tax windfall be
spent in Ireland?

Updated / Monday, 11 Nov 2024 07:49

A tax windfall has added to already overflowing coffers

O Election24
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Gross Domestic Product (GDP) and Gross National Product (GNP) are closely related measures. 
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Consumer confidence fell back quite sharply in November (net difference has
disimproved by six points). However, October had been particularly strong, and

we are still far ahead compared to last year’s average.

Looking forward
(Net Diff: Positive-Negative)
Dublin
Outside Dublin

Current vs. Looking Forward
-9
-28

40 1
*Figures in th:e graph represent the net difference between those thinking the

country will beieconomically better off minus those thinking it will be worse off.

November 2024 was -22
vs.an
overall 2023 average of -41
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0.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year? Source: Ipsos B&A Consumer

Confidence Report

0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?
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As in previous findings, females, those from lower social classes and residents living
outside the capital are the most pessimistic in their outlook. Interestingly, the
generational gap has narrowed, with younger cohorts more downbeat in November.

NET DIFF Female Dublin i Non-Irish

Base: All Adults 16+
© Ipsos B&A | Consumer Confidence | November 2024 | Public 0 0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?




Overall net sentiment has fallen across the board, but particularly so in

Conn/Ulster and Dublin. That said, the longer-term trend is becoming less
negative.
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The proportion of the population that are “coping” with the cost-of-living has slipped
back marginally (down two to 67%) and is on a par with the annual average (66%).
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Just over one in four feel that their personal income will improve this year,
representing a sharp decrease (-9%) since October. More feel they will have lower
income (+3%), leading to overall scores dropping back into negative territory.
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Income Projections - Looking Forward YOY
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Reflecting other indicators, sentiment has retreated in terms of perceived asset
growth over the next 12 months; October had been a high point, so we are back to

scores seen in the late summer.
Base: All Adults 16+
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Purchase intentions for the year ahead have also slipped. Just one in six think
they will spend more over the next 12 months, compared to over two in five
feeling they will tighten their belts.
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Three in five (60%) will maintain or increase their saving habits in the coming year,
with a significant minority believing they will reduce the amount that they save.
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Balance Of Opinion in Summary - The Year Ahead
An overview of expectations towards asset value, purchases, and savings

Long Term Short Term
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0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in
the past year?

24 © Ipsos B&A | Consumer Confidence | November 2024 Public 0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
0.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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