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Introduction

This report presents the
findings of Ipsos B&A's latest
Consumer Confidence
Barometer, covering

July 2024.

All interviewing was
conducted via Ipsos B&A's =
Acumen Online Barometer.
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Survey results are based on a
sample of 1,038 adults aged 16+,
quota controlled in terms of age,
gender, socio-economic class,
and region to reflect the profile
of the adult population of the
Republic of Ireland.

Jjiie

Fieldwork on the latest wave

was conducted from the 8th - -
14t July 2024. D




Most awarded Irish research
agency with 38 Marketing
Society Research Excellence
Awards, including.8 Grand Prix
(latest one in 2023), in 15 years.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and Specialist sectorsinclude:

most experienced research +  Retail & Shopper, Technology
company. & Telecoms, Media, Financial,
We pride ourselves on having the Political & Social, Tourism,
most experienced teamin Automotive, Healthcare and
Ireland. Public Sector & Utilities.

Ipsos B&A provides a full range of
market research, data analytics
and consultancy services,
covering CAPI, CATI, online and
qualitative.

For more information, please visit our website at
www.ipsosbanda.ie or contact us on info@ipsosbanda.ie
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http://www.ipsosbanda.ie/
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Consumer confidence has increased against a backdrop of

positive economic data.

» Thiswave of the Ipsos B&A Consumer Confidence
Barometer was conducted from the 8t - 14th July 2024.

» Consumer confidence has increased sharply in July 2024.
It now stands at a net rating of -24 (those feeling downbeat
versus those feeling more upbeat), compared to -34 in
June. Thisis the third month in a row where confidence
has improved.

» Indeed, confidence is at a 30-month high(stretching back
to January 2022) and is up across all regions. In particular,
Dubliners are more upbeat.

* However, we are still in negative territory overall. Nearly
half (46 %) still expect the country to be worse off in the
year ahead, with just 22% expecting the country to
improve.

* Females, those aged 35-54, or from lower social classes
(C2DEs), and residents living outside Dublin continue to be
more pessimistic about the year ahead. However, even
among these cohorts, there has been notable positive
improvements.

Nearly half (46%) expect to save less in the coming year;
less than one in five (18%) are upbeat in their savings
intentions. In addition, 45% think they will spend less over
the next 12 months, with just one in eight (13%) feeling they
will purchase more goods and services.

With inflation stabilising, and interest rates trending
downwards, a majority of consumers remain quite resilient,
with over two in three (67%)"“coping” with the cost-of-living
crisis. Thisis the highest level seen this calendar year. One
in five (19%) are having difficulty.

There is still a belief among many that their net worth (in
terms of the value of their personal assets) will grow over
the next year- Nearly two in five (39%) believe their net
worth will grow over the next 12 months with a rising tide
evident across all regions. This outlook is at its most
positive since August 2021.

In addition, onein four believe theirincome will increase
over the next year.
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The latest data available indicates the economy recovered slightly in 012024 both
in terms of GDP and GNP. GDP had previously fallen each quarter since 04 2022, and
this recovery is being aided by an upsurge in the tech sector.
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The unadjusted Live Register figures have increased marginally from 184,547 in
June to 186,968 in July 2024. Given the increasing population, this represents an
improving situation over the past few years.
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*The Live Register is not designed to measure unemployment. It includes part-time work e.g. seasonal & casual workers who work up to 3 days per week.
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Seasonally Adjusted Monthly Unemployment Rate has crept up to 4.7% in July.
While still very much in good shape (close to full employment), there are indications
that there may be a softening in the labour market.

Seasonally Adjusted Monthly Unemployment Rate

The estimates for July 2024 have been forecasted.
Seasonally Adjusted Forecasted figures are subject to revision.
Monthly Unemployment
Rate
(%)
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Source: www.CS0.ie  Seasonally Adjusted Monthly Unemployment Rate
The estimate for July 2024 has been forecasted. Forecasted figures are subject to revision as per CSO
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Consumer Price Index was recorded as 2.2% in July. This 2.2% increase is

unchanged since June.
Consumer Price Index (% Annual change)

Consumer Price Index
(% Annual change)
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Source: www.CSO0.ie Consumer Price Index(% Annual change)
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The Transport (5.5%) and Hospitality (4.3%) sectors continue to experience the
highest CPI. Transport inflation reflected increased prices for petrol and diesel in
July. The Clothing and Household Furnishing sectors remain in negative territory.

Consumer Price Index by Sector (% Annual change)
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Despite easing inflation, concerns about rising housing prices continue to dominate

the headlines.

@ Jrish Examiner

Pace of consumer price inflation
cools to 2.2%
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|ri5h|ndependent'@ News Opinion Business Sport Life Style

Home / Business

Inflation cools as price rises for energy and
food start to ease off

Annual rate now 1.5pc in the State as falls expected across eurozone

(Obreaking

IRELAND WORLD ENTERTAINMENT LIFESTYLE SPORT BUSINESS MORE v

Housing price inflation increased by 8.2% in
the 12 months to May 2024

IRELAND

: THE IRISH TIMES
{|House sales fall but prices still rise

SHARE THIS ARTICLE o ® 9 @

17/07/2024 | 13:07 PM
KENNETH FOX
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Against a backdrop of positive economic data, and with anticipation of a generous
budget to come, consumer confidence for the year ahead has improved sharply in
July, and now stands at -24 (an improvement of ten points since June {-34}).
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e 0.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year? Source: Ipsos B&A Consumer
0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year? Confidence Report
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Females, those aged 35-54, or from lower social classes (C2DEs), and residents living
outside Dublin continue to be more pessimistic about the year ahead. However, even
among these cohorts, there has been notable positive improvements.

G &

NET DIFF Female Dublin Outside Dublin Non-Irish

Base: All Adults 16+
© Ipsos B&A | Consumer Confidence | July 2024 | Public o 0.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?




Confidence is at a 30-month high and is up across all regions. In particular,
Dubliners are more upbeat. However, we are still in negative territory overall.
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With inflation stabilising, and interest rates trending downwards, a majority of
consumers remain stoical, with over two in three (67%) “coping” with the cost-of-living
crisis. This is the highest level seen this year. One in five (19%) are having difficulty.
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One in four expect some improvement in their income this year, but over one in three
(37%) expect it to shrink. The gap between those viewing their personal future positively
vs negatively has narrowed in July to -11 from -19 previously.
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Income Projections - Looking Forward YOY
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Future spending intentions remain relatively stable. One in eight (13%)
believe they will spend more, but nearly half (45%) think they will spend less.

JU' Dublin — Qutside Dublin Rest of Leinster Munster Conn/Ulster
2024 i
% 0 \

20
The same -30
-40
-50

Less -60

-70

Net Diff (GAP) -32%

; Dublig: Spending intentions remain lower among those living outside of Dublin. All regions
; -24% have registered improvements in intended spending in July, most notably in the

> 0utSLde Dublin: capital. There are few regional differences in the provinces.
g -35%

2021 2022 2023 2024

S ) ) o e e o ) e e e ) o e o i o

Gap(%) -29 -22 -T -n -8 -4 -4 -21 19 -26 =36 -45 37 -B1 -48 -42 -61 -53 -65 -47 -46 -46 -50 -38 -38 -41 -36 -36 -42 -36 -31 -36|-35 -37 -34 -38 -36 -36

_

© Ipsos B&A | Consumer Confidence | July 2024| Public 0 0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?



Nearly half (48%) expect to save less in the next twelve month, with less than one
in five (18%) thinking they will save more. Dubliners again lead the way in terms of
optimism.
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Two in five (39%) believe their net worth will grow over the next 12 months with a

rising tide evident across all regions. The overall outlook is at its most positive
since August 2021.
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Balance Of Opinion in Summary - The Year Ahead
An overview of expectations towards asset value, purchases, and savings
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0.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in
the past year?

24 © Ipsos B&A | Consumer Confidence | July 2024 Public 0.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
0.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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