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Introduction

This report presents the findings of

Ipsos B&A's latest Consumer
Confidence Barometer, covering

March 2024.

All interviewing was conducted
via Ipsos B&A's Acumen Online D=
Barometer.
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Survey results are based on a
sample of 1,000 adults aged
16+, quota controlled in terms
of age, gender, socio-economic
class, and region to reflect the
profile of the adult population of
the Republic of Ireland.

Fieldwork on the latest
wave was conducted from
the 15t — 25t March 2024.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and most experienced research company.
We pride ourselves on having the most experienced team in Ireland.

Ipsos B&A provides a full range of market research, data analytics and
consultancy services, covering CAPI, CATI, online and qualitative.

Specialist sectors include: Retail & Shopper, Technology & Telecoms, Media,
Financial, Political & Social, Tourism, Automotive, Healthcare and Public
Sector & Ultilities.

www.ipsosbanda.ie
info@ipsosbanda.ie

Most awarded Irish research agency with 38 Marketing Society Research
Excellence Awards, including 8 Grand Prix (latest one in 2023), in 15 years.
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Consumer confidence remains stagnant and
in negative territory, despite a further easing
in inflation.

This wave of the Ipsos B&A Consumer Confidence Barometer was conducted from the
15th—25t March 2024.

Despite easing inflation and near full employment in the economy, consumer confidence
has remained stagnant in March, with a net rating of -37 (those feeling downbeat versus
those feeling more upbeat). It nevertheless remains higher than the 2023 average of -41.
Over half (53%) expect the country to be worse off in the year ahead, with just 16% expect
the country to improve in the coming year, mirroring our February findings.

Confidence is lowest among those in the middle-aged bracket, females, and those from
lower socio-economic groupings. Sentiment has improved in both Dublin and Munster but
has slipped back in both Leinster and Connaught/Ulster. Dubliners continue to be most
upbeat.

Almost half expect to save less in the coming year — just one in five (19%) are more
positive. Savings intention overall have regressed to levels last seen in October 2023.

There has been a slight decrease in the proportion of households who claim to be “coping’
with the cost-of-living crisis (62% are managing vs. 65% in February). Over one in five
(21%) state they are facing difficulties.

While the population are generally more circumspect this month, there is still a belief

among many that their net worth (in terms of the value of their personal assets) will grow

over the next 12 months — 36% believe their assets overall will increase, with just one in

five adopting a more negative outlook. @
B&A
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The economy observed a further decline in Q4 of 2023 both in terms of
GDP and GNP. GDP has fallen consecutively since a peak in Q4 2022.
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Live Register figures have remained relatively steady over the past
month, with a marginal slippage measured in March 2024.
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This is mirrored in a Seasonally Adjusted Monthly Unemployment Rate in
March of 4.3%, again a slight movement. However, we are still at what is
considered full employment levels.

Seasonally Adjusted Monthly Unemployment Rate
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Consumer Price Index continues to fall and is below three percent for the
first time since August 2021. We are edging towards the desired target of

two percent.

Consumer Price Index (% Annual change)

Consumer Price Index
(% Annual change)

Source: www.CSOQ.ie Consumer Price Index (% Annual change)
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Inflation is highest within the Recreation & Culture (+8.3%) and Hospitality
sectors (5.5%). Clothing and footwear remain in negative territory, and
household furnishings have also slipped into this terrain.

Consumer Price Index by Sector (% Annual change)
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Rising prices remain a significant concern despite the easing inflation.

IriSh lrl(:le‘:)enden'l:'@y News Opinion Business Sport Life Style Ente IrishIndependent ) wNews opinion Business sport Life Style

Home / Lite / Travel / World NEWS » IRELAND » World Business Sport Nuacht Programmes RTE Investigates Homie Teish News

Surge in property prices in cheaper
counties amid nationwide scramble for
affordable housing

Price increases in store for consumers from
Monday

Updated / Tht 10 o 0 @

‘You may as well be broke in other countries
than broke in Dublin’ - travelling to escape
Ireland’s cost-of-living crisis

House price increases in Ireland’s most affordable counties soared by up to
three times over the national average

Work exchange websites offer food and accommodation in return for short-term Moves to cheaper counties sparked by hybrid working model
work. These Irish twenty-somethings logged on to escape the soaring cost of living

back home...

Celtic Tiger levels of price rises

Longford, Tipperary and Cavan amongst most notable

By Joe Mag Raollaigh
! Agriculture and Consumer Affairs Correspondent

House prices in Ireland's most affordable counties soar in first three months «

Mark Keenan
Mon 25 Mar 2024 at 02:30
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Despite easing inflation and a robust labour market, consumer confidence
remains low in March (-37), similar to February. However, it is still ahead of the
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Q.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year?
Q.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?
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Similar to previous months, those most downbeat about the year ahead tend to
be female, within the middle-age cohort, lower down the socio-economic ladder
and living outside of Dublin.
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Confidence has improved in both Dublin and Munster, but has slipped

back in Leinster and Conn/Ulster. The net result is that overall, sentiment

remains unchanged.
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There has been a slight decrease in those claiming that their households are
coping with rising prices. Similar to both January and February, one in five are
having difficulties.
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Over one in four (25%) anticipate their disposable income to improve in the
coming year, but the highest proportion (39%) is those who feel their income
will be lower. The net gap (higher vs lower) has disimproved in March.
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Income Projections — Looking Forward YOY

Expect it to be...
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Spending intentions for the next 12 months remain relatively stable in
March. That said, nearly half expect to spend less in the coming year.
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Almost half expect to save less in the coming year — Just one in five (19%) are
more confident.
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Over one in three (36%) believe the value of their assets will increase
over the next twelve months. The overall outlook has been positive for

the past year.
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All regions were more positive regarding the value of their personal assets in

March.
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Balance Of Opinion in Summary — The Year Ahead

An overview of expectations towards asset value, purchases, and savings
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Q.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the
same as in the past year?
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Q.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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