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Introduction

This report presents the findings of

Ipsos B&A's latest Consumer
Confidence Barometer, covering

January 2024.

All interviewing was conducted
via Ipsos B&A's Acumen Online D=
Barometer.
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Survey results are based on a
sample of 1,020 adults aged
16+, quota controlled in terms
of age, gender, socio-economic
class, and region to reflect the
profile of the adult population of
the Republic of Ireland.

Fieldwork on the latest
wave was conducted from
the 10t-16t January 2024.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and most experienced research company.
We pride ourselves on having the most experienced team in Ireland.

Ipsos B&A provides a full range of market research, data analytics and
consultancy services, covering CAPI, CATI, online and qualitative.

Specialist sectors include: Retail & Shopper, Technology & Telecoms, Media,
Financial, Political & Social, Tourism, Automotive, Healthcare and Public
Sector & Ultilities.

www.ipsosbanda.ie
info@ipsosbanda.ie

Most awarded Irish research agency with 38 Marketing Society Research
Excellence Awards, including 8 Grand Prix (latest one in 2023), in 15 years.
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Easing inflation in recent months has led
to improved consumer confidence.

This wave of the Ipsos B&A Consumer Confidence Barometer was conducted from the 10t-
16t January 2024.

On a macro level, inflation has fallen again in January, and is now below five percent for three
consecutive months. This is mirrored in an improved consumer outlook. While the public is still
deeply in negative territory (positive minus negative sentiment for the next 12 months stands
at -33), this represents an improvement of five points since December, and is at a six month
“high”.

While half (51%) still anticipate the country to be worse off a year from now, this is the lowest
negativity we have seen in two years. Nearly one in five (18%) are upbeat for the future.

Consumer confidence tends to be lower among females, those aged 35+, and those from
lower social classes (C2DEs).

On this key metric, and indeed all future measurements of wealth or growth, those living in
Dublin are most positive. This is consistent with previous findings.
0 2 3 Nearly two in three (65%) claim that their households are “coping” with increased prices.
However, there remains a consistent proportion of the population who are struggling — 19%
are experiencing difficulties.

Half (49%) expect to reduce their spending on goods and services over the year ahead, with
just one in seven (14%) anticipating increased spending.

A similar proportion (46%) envisage they will save less over the next twelve months, with just
22% believing that they will save more.
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That said, as a nation we expect the value of our assets to increase this year, with all regions
expressing an upbeat appraisal.
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GDP has slipped back quarter on quarter from its high in Qtr 4 2022,
whereas GNP has remained steady in Qtr 3.
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There has been a further increase in the Live Register figures
in January.
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*The Live Register is not designed to measure unemployment. It includes part- Source: www.C30.je  Quarterly National Accounts
time work e.g. seasonal & casual workers who work up to 3 days per week.
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However, Seasonally Adjusted Monthly Unemployment Rate has held
steady at 4.5%. We continue to be close to Full Employment.
Seasonally Adjusted Monthly Unemployment Rate

Seasonally Adjusted Monthly
Unemployment Rate
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Consumer Price Index has slipped to 4.1% in January. It is the third
consecutive month where the inflation rate has slipped below 5%;

rates not seen since Autumn 2021.
Consumer Price Index (% Annual change)

Consumer Price Index
(% Annual change)
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From a Sectoral PoV, inflation is highest among the Recreation &
Culture category (+9.3%) and Restaurants & Hotels (7.2%). Clothing and

footware have slipped into negative territory.
Consumer Price Index by Sector (% Annual change)
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Reflecting the fall in CPIl, media commentary on the cost of living has

been more upbeat more recently.

THE IRISH TIMES

RTG NEWS SPORT ENTERTAINMENT BUSINESS LIFESTYLE CULTURE PLAYER TV RADIO

NEWS » BUSINESS » Agribusiness FocusonInflation BusinessofClimate Work Brexit Watchand Listen
Analysis

Housing completions to decline as property
price inflation falls - SCSI
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THE IRISH TIMES

Value of Irish food and drink exports drops as inflation hits consumer
spending

Bcjrd Bia's latest export performance and prospects report cites significant downward pressure on trade
prices

THE IRISH TIMES

t to fall further due to high gas stocks

Europe h: >ed imported Russian gas with increased shipments of liquefied natural gas, easing
pressure on supplies

]

Ipsos B&A



Consumer
Confidence
Findin.gs

h




With softening inflation over the past few months, consumer confidence
for the year ahead has marginally improved at the start of 2024.

@ .
. Looking forward
Current vs. Looking Forward (Net Diff: Positive-Negative)
40 - 5 ; ' ; g ; ; Dublin

' : : i ' | ' Outside Dublin

*Fig:ures in the graph represent the net c%lifference between those thinking thef
country will be economically better off minus those thinking it will be worse off.

January 2024 was -33
Vs.
Overall, 2023 average of -41

Govt i Brexit vote |

iuncertainty

: following | '

! General i High risk of No
Election Deal Brexit

| covid-19 |

Ukraine
invasion

o O © O

Annual Averages

Q.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year?
Q.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?

15 © Ipsos B&A | Consumer Confidence | January 2024 | Public

Source: Ipsos B&A
Consumer Confidence Report




Those less optimistic about the year ahead tend to be female, aged 35+,
from lower socio-economic groupings or living outside the capital.
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Confidence is up across all regions. Dublin, the cockpit of the economy,
continues to be most positive. Conn/Ulster has seen the greatest increase in
positive sentiment.
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Consumers continue to be somewhat resilient, with two in three (65%) “coping”
with rising prices. However, one on five (19%) are experiencing difficulties.
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As has consistently been the case, Dubliners have a great propensity to “cope”
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Reflecting improving consumer confidence more recently, anticipated income
over the next 12 months is slightly more positive. However, at 39%, there
continues to be a greater proportion of the public being downbeat.
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Income Projections — Looking Forward YOY

Expect it to be...
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Spend intention remains unchanged and largely negative - half
plan to decrease their spending in the year ahead.
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Saving intentions are also relatively stable, with nearly half (46%) still
expecting to save less in the upcoming year.

Rest of Leinster Munster Conn/Ulster
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That said, as a nation we expect the value of our assets to

increase this year, with all regions having a sunnier outlook.
Base: All Adults 16+

Conn/Ulster
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Balance Of Opinion in Summary — The Year Ahead

Expectations in regard to asset value, purchases, and savings

Long Term
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Q.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the

same as in the past year?

24 © Ipsos B&A | Consumer Confidence | January 2024 | Public Q.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
Q.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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