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Introduction 

1
This report presents the findings of 
Ipsos B&A’s latest Consumer 
Confidence Barometer, covering 
January 2024. 2

Survey results are based on a 
sample of 1,020 adults aged 
16+, quota controlled in terms 
of age, gender, socio-economic 
class, and region to reflect the 
profile of the adult population of 
the Republic of Ireland.

3 All interviewing was conducted 
via Ipsos B&A’s Acumen Online 
Barometer. 4 Fieldwork on the latest 

wave was conducted from 
the 10th-16th January 2024.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and most experienced research company.

We pride ourselves on having the most experienced team in Ireland.

Ipsos B&A provides a full range of market research, data analytics and 
consultancy services, covering CAPI, CATI, online and qualitative.

Specialist sectors include: Retail & Shopper, Technology & Telecoms, Media, 
Financial, Political & Social, Tourism, Automotive, Healthcare and Public 
Sector & Utilities.

Most awarded Irish research agency with 38 Marketing Society Research 
Excellence Awards, including 8 Grand Prix (latest one in 2023), in 15 years.

For more information, please visit our website at 
www.ipsosbanda.ie or contact us on 
info@ipsosbanda.ie
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Easing inflation in recent months has led 
to improved consumer confidence.
This wave of the Ipsos B&A Consumer Confidence Barometer was conducted from the 10th-
16th January 2024.
On a macro level, inflation has fallen again in January, and is now below five percent for three 
consecutive months. This is mirrored in an improved consumer outlook. While the public is still 
deeply in negative territory (positive minus negative sentiment for the next 12 months stands 
at -33), this represents an improvement of five points since December, and is at a six month 
“high”.
While half (51%) still anticipate the country to be worse off a year from now, this is the lowest 
negativity we have seen in two years. Nearly one in five (18%) are upbeat for the future.
Consumer confidence tends to be lower among females, those aged 35+, and those from 
lower social classes (C2DEs). 
On this key metric, and indeed all future measurements of wealth or growth, those living in 
Dublin are most positive. This is consistent with previous findings.
Nearly two in three (65%) claim that their households are “coping” with increased prices. 
However, there remains a consistent proportion of the population who are struggling – 19% 
are experiencing difficulties.
Half (49%) expect to reduce their spending on goods and services over the year ahead, with 
just one in seven (14%) anticipating increased spending.
A similar proportion (46%) envisage they will save less over the next twelve months, with just 
22% believing that they will save more.
That said, as a nation we expect the value of our assets to increase this year, with all regions 
expressing an upbeat appraisal.

© Ipsos B&A | Consumer Confidence | January 2024 | Public 6



© Ipsos B&A | Doc Name | Month Year | Version # | Public | Internal/Client Use Only | Strictly Confidential

Macro Context

7 © Ipsos B&A | Consumer Confidence | January 2024 | Public 



© Ipsos B&A | Consumer Confidence | January 2024 | Public 

GDP has slipped back quarter on quarter from its high in Qtr 4 2022, 
whereas GNP has remained steady in Qtr 3.

Source: www.CSO.ie    Quarterly National Accounts
Note: Finalised Qtr 4 data not available yet

46,810 47,735
49,164

48,746
50,606

52,174 52,526
53,118

64,64663,877
66,41666,60366,54267,678

68,278
72,467

70,400
72,253

75,694
78,088

76,269
78,200

78,476
78,828

83,580 84,556
85,514

88,300 88,642

82,356

93,649

89,871

101,937

109,378
110,258

104,408

113,716
115,770

120,073121,274
117,504 117,374

115,160

39,362

38,939
41,75442,38342,74743,176

44,764
46,406

49,331
52,13852,19752,20253,640

55,24755,471

61,191

57,295
55,167

61,935

65,818
59,065

59,578

63,140
61,823

63,554
61,522

66,353

68,411

68,442

62,973 63,580

69,655

72,695

78,562

82,704

81,134

82,33183,81383,536

88,209

82,039

89,922

89,565

30000

40000

50000

60000

70000

80000

90000

100000

110000

120000

130000

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3

GDP
GNP

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

8

http://www.cso.ie/


© Ipsos B&A | Consumer Confidence | January 2024 | Public 

There has been a further increase in the Live Register figures 
in January. 

Source: www.CSO.ie    Quarterly National Accounts
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However, Seasonally Adjusted Monthly Unemployment Rate has held 
steady at 4.5%. We continue to be close to Full Employment.

Source: www.CSO.ie      Seasonally Adjusted Monthly Unemployment Rate
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Consumer Price Index has slipped to 4.1% in January. It is the third 
consecutive month where the inflation rate has slipped below 5%; 
rates not seen since Autumn 2021.

Source: www.CSO.ie Consumer Price Index (% Annual change)
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From a Sectoral PoV, inflation is highest among the Recreation & 
Culture category (+9.3%) and Restaurants & Hotels (7.2%). Clothing and 
footware have slipped into negative territory.
Consumer Price Index by Sector (% Annual change)
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Reflecting the fall in CPI, media commentary on the cost of living has 
been more upbeat more recently.

13



© Ipsos B&A | Doc Name | Month Year | Version # | Public | Internal/Client Use Only | Strictly Confidential

Consumer 
Confidence 
Findings
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With softening inflation over the past few months, consumer confidence 
for the year ahead has marginally improved at the start of 2024.

Source: Ipsos B&A 
Consumer Confidence Report

Q.1  Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year?
Q.2  And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?
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NET Diff Dec’23 -38% -28% -48% -27% -46% -40% -33% -44% -26% -43% -39% -37%
NET Diff Nov’23 -36% -26% -46% -27% -46% -34% -28% -45% -23% -42% -37% -33%
NET Diff Oct’23 -41% -33% -50% -42% -46% -36% -39% -44% -29% -46% -43% -33%
NET Diff Sep’23 -42% -28% -55% -40% -50% -34% -38% -45% -32% -46% -41% -45%
NET Diff Aug’23 -35% -23% -46% -20% -46% -35% -24% -47% -25% -39% -35% -32%
NET Diff Jul‘23 -32% -15% -48% -33% -38% -24% -30% -34% -23% -35% -31% -35%
NET Diff Jun‘23 -32% -15% -48% -33% -38% -24% -30% -34% -23% -35% -31% -35%
NET Diff May‘23 -39% -22% -54% -38% -52% -25% -33% -45% -34% -41% -38% -41%
NET Diff Apr ’23 -38% -23% -52% -30% -43% -39% -34% -42% -26% -43% -38% -36%
NET Diff Mar ‘23 -50% -38% -62% -44% -58% -47% -47% -54% -43% -53% -51% -41%
NET Diff Feb ’23 -57% -51% -63% -57% -60% -55% -51% -63% -50% -60% -58% -50%
NET Diff Jan ’23 -54% -44% -62% -48% -56% -56% -50% -57% -41% -59% -55% -44%
NET Diff Dec ‘22 -65% -61% -69% -65% -65% -65% -62% -68% -57% -68% -66% -55%
NET Diff Nov ‘22 -67% -61% -72% -56% -75% -67% -68% -66% -64% -68% -68% -58%
NET Diff Oct ’22 -72% -67% -77% -65% -73% -78% -72% -72% -68% -74% -73% -67%
NET Diff Sept ’22 -79% -73% -85% -74% -82% -80% -80% -78% -72% -82% -81% -64%
NET Diff Aug ’22 -62% -56% -69% -54% -69% -63% -61% -64% -53% -66% -64% -53%
NET Diff Jul ’22 -71% -65% -77% -59% -77% -75% -73% -68% -62% -74% -72% -63%
NET Diff Jun ’22 -72% -67% -77% -59% -74% -80% -69% -75% -63% -75% -73% -60%
NET Diff May ’22 -57% -52% -62% -37% -63% -69% -57% -57% -47% -61% -60% -37%
NET Diff Apr ’22 -62% -54% -70% -53% -65% -66% -65% -58% -59% -63% -63% -54%
NET Diff Mar ’22 -52% -43% -62% -38% -53% -65% -49% -56% -43% -56% -53% -46%
NET Diff Feb ’22 -33% -23% -43% -18% -40% -38% -32% -34% -23% -37% -34% -25%
NET Diff Jan ’22 -3% 11% -16% 7% -8% -7% 6% -12% -2% -4% -4% 4%
NET Diff Dec ’21 -33% -23% -42% -27% -35% -36% -29% -37% -29% -35% -34% -26%
NET Diff Nov ’21 -14% -3% -24% -5% -15% -20% -6% -21% -8% -16% -13% -16%
NET Diff Oct ’21 -23% -16% -33% -19% -30% -27% -14% -36% -17% -26% -22% -30%
NET Diff Aug ’21 -12% -6% -17% -3% -16% -14% -8% -15% -3% -15% -12% -12%
NET Diff Jul ’21 -12% -4% -20% -5% -17% -13% -4% -20% = -17% -11% -19%
NET Diff Apr ’21 -27% -17% -36% -20% -30% -29% -24% -29% -16% -31% -26% -27%
NET Diff Mar ’21 -46% -38% -54% -45% -49% -43% -44% -48% -44% -47% -47% -40%

Total Male Female 16-34 35-54 55+ ABC1F C2DE Dublin Outside 
Dublin Irish Non-Irish

-33 -21
-44

-17
-40 -38

-22
-44

-23
-37 -33 -30

Those less optimistic about the year ahead tend to be female, aged 35+, 
from lower socio-economic groupings or living outside the capital.

Q.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?

Base: All Adults 16+
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Confidence is up across all regions. Dublin, the cockpit of the economy, 
continues to be most positive. Conn/Ulster has seen the greatest increase in 
positive sentiment. 

Base: All Adults 16+

Q.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year?
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Consumers continue to be somewhat resilient, with two in three (65%) “coping” 
with rising prices. However, one on five (19%) are experiencing difficulties.

Base: All Adults 16+

Q.8a To what extent can your household cope with such rising prices, or not?
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As has consistently been the case, Dubliners have a great propensity to “cope” 
with increased prices compared to the rest of the country.Dublin:
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27

34

39

Net Diff (GAP) -12%

Base: All Adults 16+

Q.5  Do you expect your income in the next year, after inflation and taxes, to be higher, lower or the same as in the last twelve months?
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Reflecting improving consumer confidence more recently, anticipated income 
over the next 12 months is slightly more positive. However, at 39%, there 
continues to be a greater proportion of the public being downbeat.

Dublin:
-1%

Outside Dublin:
-17%

Dubliners are less worried about their disposable income in the coming year, 
although even this region is still in negative territory.
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Income Projections – Looking Forward YOY

Base: All Adults 16+

Q.5  Do you expect your income in the next year, after inflation and taxes, to be higher, lower or the same as in the last twelve months?
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49

Spend intention remains unchanged and largely negative - half 
plan to decrease their spending in the year ahead.

Base: All Adults 16+

Q.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
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Dublin:
-21%
Outside Dublin:
-41%

Lower spending intentions are especially evident for those living outside Dublin. 
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Saving intentions are also relatively stable, with nearly half (46%) still 
expecting to save less in the upcoming year.

Base: All Adults 16+

Q.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months? 

Net Diff (GAP)    -24%
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Save less
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Saving intentions markedly lower in Munster and Leinster.
Dublin:
-13%
Outside Dublin:
-28%
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Net Diff (GAP)   +11%
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That said, as a nation we expect the value of our assets to 
increase this year, with all regions having a sunnier outlook.
Base: All Adults 16+

Q.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the same as in the past year?
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Residents of Conn/Ulster have rebounded strongly in terms of the forecasted 
value of their assets, although growth is still driven by Dubliners.
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Q.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
Q.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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