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Introduction

This report presents the findings of

Ipsos B&A's latest Consumer
Confidence Barometer, covering

February 2024.

All interviewing was conducted
via Ipsos B&A's Acumen Online D=
Barometer.
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Survey results are based on a
sample of 1,002 adults aged
16+, quota controlled in terms
of age, gender, socio-economic
class, and region to reflect the
profile of the adult population of
the Republic of Ireland.

Fieldwork on the latest
wave was conducted from
the 15th-26th February
2024.
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About Ipsos B&A

Ipsos B&A is Ireland’s largest and most experienced research company.
We pride ourselves on having the most experienced team in Ireland.

Ipsos B&A provides a full range of market research, data analytics and
consultancy services, covering CAPI, CATI, online and qualitative.

Specialist sectors include: Retail & Shopper, Technology & Telecoms, Media,
Financial, Political & Social, Tourism, Automotive, Healthcare and Public
Sector & Ultilities.

www.ipsosbanda.ie
info@ipsosbanda.ie

Most awarded Irish research agency with 38 Marketing Society Research
Excellence Awards, including 8 Grand Prix (latest one in 2023), in 15 years.
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Consumer confidence falls despite further
softening of inflation and remains at a low
level.

This wave of the Ipsos B&A Consumer Confidence Barometer was conducted from the
15th- 26t February 2024.

Despite easing inflation, consumer confidence has slipped from -33 (those feeling
downbeat versus those feeling more upbeat) in January to -37 in February. It nevertheless
remains higher than the 2023 average of -41. More than half (53%) expect the country to
be worse off in the year ahead, with just 16% expect the country to improve in the coming
year.

Confidence is lowest among those in the middle-aged bracket, females, and those from
lower socio-economic groupings. Sentiment has also slipped across all regions, although
Dubliners remain more positive than those living in other regions.

Almost half expect to save less in the coming year — Just one in five (22%) are more
positive.

Consumers remain resilient, with two in three (65%) stating that they are “coping” with the
cost-of-living crisis. However, nearly one in five (19%) are still facing difficulties.

Notwithstanding the apparent levels of cautiousness, there has been a slight increase in
the anticipated value of personal assets over the next 12 months. One in three (34%)
believe their net worth will grow, with just 21% fearing a devaluation of their assets in the

year ahead.
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The economy observed a further decline in Q4 of 2023 in terms of GDP,
reflecting a softening of high-value exports (Pharma in particular).
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Yet the Live Register figures have fallen since the turn of the year.
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*The Live Register is not designed to measure unemployment. It includes part-
time work e.g. seasonal & casual workers who work up to 3 days per week.
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This is mirrored in a Seasonally Adjusted Monthly Unemployment Rate in
February of 4.2%, representing a marked improvement vs. late last year.

Seasonally Adjusted Monthly Unemployment Rate

Seasonally Adjusted Monthly
Unemployment Rate
(%)

46 4 54344444444434443

40393538414

> ”:\:{,’)’5”)”)”),{/’),&»

Q Q Q Q Q A R A A T I A N R S N AT AT NS A A N TS A A R Z N A S A A ) &:{3) *,’1/ ¥ v \\:\, ¢ .
® @ Y I I R P N RN

12 A VA A A A v A2 2 v Vv 1 2 LA A A 2
N S N S S A A A A A A A A S S S L S LA S S SN A A A A A A
FFFIST FFEFT TP ITYNFLESTST FFTEFE IS YL

Vo

The estimate for January 2024 has been forecasted. Forecasted figures are subject to revision as per CSO SELTEER DRIESEIE SRRl E B R I iy WnEmE G e

10 © Ipsos B&A | Consumer Confidence | February 2024 | Public



http://www.cso.ie/

Consumer Price Index has also fallen sharply to 3.4% in February, and is
now registering below five percent for the fourth month running. It is the
lowest inflation rate recorded since August 2021.

Consumer Price Index (% Annual change)

Consumer Price Index
(% Annual change)
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Source: www.CSOQ.ie Consumer Price Index (% Annual change)
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Inflation is highest within the Recreation & Culture (+7.0%) and Restaurants
& Hotels (+6.4%) sectors. Clothing and footwear remain in negative territory.

Consumer Price Index by Sector (% Annual change)
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Despite the easing inflation, YOY increase in house prices continues to
dominate the headlines

RT€ NEWS SPORT ENTERTAINMENT BUSINESS LIFESTYLE CULTURE PLAYER TV RADIO

IRISH
error NEWS -~ SPORT -~ SHOWBIZ HOROSCOPES TV&FILM LIFESTYLE TRAVEL MORE ~
NEWS » BUSINESS » Agribusiness Focus onInflation Businessof Climate Work Brexit Watch and Listen

We bought the same 20 items in Tesco and Aldi one year on
- and the results are eye-opening

d thatn Il items

Analysis

(Obreaking

Inflation continues slower rise following fall in
energy prices

IRELAND

Monthly property price growth hits two-year

high - CSO

m y Keith Kelly
Updatec v, 21 Feb 2024 20:45 o o o

06:00. 18 FEB 2024

| HOUSE PRICE TRENDS

m‘\u\

2007 2009 2015 2018 2020 2023
100% 75.2% 16 61.5% 80.7% 82.9% 103.9%
Energy prices fell by 6.3 per cent in the year to February. Photo: PA Images RTE News Bk

SHARE THIS ARTICLE o ® 9 @

Annual residential property prices rose for the fourth month in a row

29/02/2024 | 13:21 PM
MUIREANN DUFFY

B The Irish Mirror went shopping in Tesco and Aldi to see if grocery inflation has gotten better or worse

in December, new Central Statistics Office figures show today.

(Imsge: ety Images)
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Despite easing inflation and a robust labour market, consumer confidence
regressed in February (-37) but is still ahead of the 2023 average (-41).

. Looking forward
Current vs. Looking Forward (Net Diff: Positive-Negative)

40 - 5 i ' ; g ; g Dublin
' i - i ' ’ | Outside Dublin

*FA:'gures in the graph represent the ne:t difference between those thinking ;I‘he
country will be economically better off minus those thinking it will be worse off.

January 2024 was -37
Vs.
Overall, 2023 average of -41

Brexit vote

. Govt
uncertainty
following
: General
| Election

High risk of No
Deal Brexit

Ukraine
invasion

Q.1 Thinking about the economy as a whole, do you think that the country is better off, worse off, or about the same as last year?

Q.2 And what about the coming year, do you think that the country will be better off, worse off or about the same as this year? SOUITEER [P0 Ehvn

Consumer Confidence Report
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Those least upbeat about the year ahead tend to be female, within the middle-
age cohort, lower down the socio-economic ladder and living outside of Dublin.
Base: All Adults 16+
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Confidence has slipped across most regions, including Dublin, the
nerve- centre of the economy. Confidence over the next 12 months is
lowest in Munster.
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Despite low consumer confidence, consumers continue to remain resilient,
with two in three being “coping” with the cost-of-living crisis. Nevertheless,
19% are struggling.

Feb
2024 Dublin Outside Dublin Rest of Leinster Munster Conn/Ulster

% 80 -

My household is definitely 70 -
coping

60 -

50 -

My household is somewhat 40 |
coping

30 A

20 A
Unsure at this stage

10 A
My household is having some

difficulty coping 0
My household is definitely Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23 Sep-23 Oct-23 Nov-23 Dec-23 Jan-24 Feb-24
having difficulty coping
Any Coping 65%
: The proportion of Dubliners who are “coping” with the cost-of-living crisis remains
A Dublin: , marginally higher than the rest of the country. Overall, there has been no
* significant changes since this time last year.
{ } Outside Dublin:

Base: All Adults 16+
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Over one in four (27%) anticipate their disposable income to improve this
year, but 36% are more downbeat. That said, the longer-term trend displays a
more optimistic appraisal.
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Income Projections — Looking Forward YOY

Expect it to be...
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Spending intention remains relatively stable. However, nearly half
expect to spend less in the coming year.

Rest of Leinster Munster Conn/Ulster
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Almost half expect to save less in the coming year — Just one in five (22%) are
more positive.
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Outside Dublin: saving intentions.
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There has been a slight uptick in the anticipated value of personal
assets over the next 12 months. Overall, sentiment has remained in

positive territory for nearly a year.
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Balance Of Opinion in Summary — The Year Ahead

An overview of expectations towards asset value, purchases, and savings

Long Term Short Term
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Q.6 Do you expect your assets (your house, shares, pension entitlements, savings) In the next year to be higher, lower or the
same as in the past year?

24 © Ipsos B&A | Consumer Confidence | February 2024 | Public Q.7 In the year ahead, do you expect to purchase more, less or the same amount of goods and services as in the past year?
Q.8 Do you expect to save more, less or the same amount in the year ahead compared with the last twelve months?
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